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The study examined the relationships between antecedents, timeliness in NPD and 
INPR, and consequences. A conceptual framework was tested using 232 new products 
from South Korean firms. The hypothesized relationships among the constructs in the 
model were evaluated by multiple regression and hierarchal regression analyses using 
SPSS 12 as well as by structural equation modelling (SEM) using SIMPLIS LISREL. 
In addition, confirmatory factor analysis (CFA) was carried out using SIMPLIS 
LISREL. 

In the direct relationships, cross-functional linkages and marketing synergy 
exhibited a statistically significant effect on NPD timeliness. The results also supported 
the influences of the HQ-subsidiary/agent relationship and NPD timeliness on INPR 
timeliness as well as INPR timeliness on performance. In the mediating effect tests, 
marketing proficiency significantly accounts for the relationships between cross
functional linkages and NPD timeliness, between marketing synergy and NPD 
timeliness, and between the HQ-subsidiary/agent relationship and INPR timeliness. 
Technical proficiency also mediates the effect of the HQ-subsidiary/agent relationship 
on INPR timeliness. The influence of NPD timeliness on new product performance in 
target markets is attributed to INPR timeliness. As for the results of the external 
environments and standardization influences, competitive intensity moderates the 
relationship between NPD timeliness and new product performance. Technology 
change also moderates the relationship between cross-functional linkages and NPD 
timeliness and between timeliness in NPD and INPR and performance. Standardization 
has a moderating role on the relationship between NPD timeliness and INPR timeliness. 

This study presents the answers to research questions which concern what factors 
are predictors of criterion variables, how antecedents influence timeliness in NPD and 
INPR and when the direct relationships in the INPR process are strengthened. 
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